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• Recognize the need for policy, guidelines, or marketing plan improvement 

aligned with online library services and programs in time of pandemic;

• Develop or strengthen marketing initiatives to avoid discontinuance of library 

services;

• Share current practices in promoting library programs, services, and initiatives 

during pandemic and infodemic.

OBJECTIVES OF THE PRESENTATION



WHAT IS LIBRARY MARKETING? 

“The process of planning and executing the conception,

pricing, promotion, and distribution of ideas, goods, and

services to create exchanges that satisfy individual and

organizational goals” (IFLA Section on Management and

Marketing, 1998).



IS THIS LIBRARY MARKETING? 



𝓘𝓷𝓼𝓽𝓪𝓰𝓻𝓸𝔀

4 Ps of Marketing (Weingand, 1998)





SPEAKING OF PROMOTION

Can we make this trend?

Post in your social media accounts

#LibraryMarketing2020 

add text or photo if you want



Iwu-James, Haliso & Ifijeh (2020) 



MARKETING CYCLE (Dempsey, 2020)





KNOW YOUR TARGET GROUPS

SEGMENTATION





IDENTIFY 

PRODUCTS AND 

SERVICES



IDENTIFY 

YOUR 
COMPETITION

💗💗💗



IMAGE OF THE LIBRARY

Going back to competition, how can the library ensure its relevance?

Use your available resources. Be as authoritative as possible. 



EVALUATE 

YOUR 

SUCCESS



MARKETING PLAN

Before we proceed, review your

library mission statement one more

time.

Pre-requisites

 Parent organization’s 

strategic plan

 Library strategic plan

 Seven Ps



STEPS TO BASIC MARKETING PLAN

TARGET 
MARKET

SERVICES COMPETITION PROMOTION EVALUATE





REVISIT PAST LIBRARY MARKETING PLAN







PROVIDE IL TO INCOMING FIRST-YEAR 

STUDENTS IN A NEW NORMAL (VIRTUAL)

Objective

Developing the IL skills of first-year 

students

Strategy

● Collaborate with faculty members

● Develop IL LibGuides, converting IL 

modules to audio-recorded presentations

● Constant promotion of webinars and 

customized virtual sessions

Outcomes

● IL Assessment

● Number of LibGuide views

● Number of webinars conducted

Timeframe

● Fall Semester (2020)  









Information Literacy
Module 4: Information Ethics and 

Plagiarism



PANDEMIC AND INFODEMIC

Pandemic

“the worldwide spread of a new 

disease”

– World Health Organization (2010)

Infodemic

“rapid spread of information of all

kinds, including rumors, gossip and

unreliable information”

– World Health Organization (2018)



In times of pandemic, is your library ready to answer 

health information queries?





IF YOUR PLAN IS TO GAIN MORE USERS PHYSICALLY 

DESPITE OF THE VIRUS



REACH OUT TO YOUR PATRONS











Benefits (Iwu-James, Haliso & Ifijeh, 2020) 

● achieve customer satisfaction

● have the opportunity to introduce new information 

products/services to the user;

● increase the customer base of the library 

● raise awareness of the services provided by the 

libraries;

● improve patron’s perception of library and information 

products and services.
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