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Introduction:

This project is focused on investigating the rising popularity of Tarot
cards that transformed from simple playing cards to the ones used for
divination. Recent digitalization led to the spread of the cards throughout the
world, noticeable by increasing numbers of Tarot content in social media and
increasing numbers of those who provide Tarot services. Only in TikTok
number of posts with #Tarot reached 13 million, and in Instagram the number is
even higher - 30 million posts. Tarot cards market is also one of the indicators
of the sphere’s rising popularity, according to the 4 year forecast by Technavio
(2024), Tarot cards market size gradually increases and will continue to increase
at least in the following period- until 2028.

The research is focused on studying Tarot in Kazakhstan, where the topic
of rising popularity of Tarot cards was raised in national media. Dzhakupova
(2023) for local “Golos Naroda” media try to explain why Tarot became
popular, connecting it with COVID-19 when people had a desire to find what
will be tomorrow, and if there is tomorrow. Markova (2024) for “Kursiv”’ media
also writes about the popularity of Tarot cards in Kazakhstan, showing Google
Trends statistics with increasing numbers of google searches on the topic of
Tarot and other spirituality like numerology, astrology and fortune telling; she is
also interested in a commercialization of the Tarot, focusing on how much
money spiritual workers gain from their services. Additionally Technavio
(2024) estimated that 55% of the Tarot market growth will originate in Asia, the
infographics in the research include such countries as China, South Korea,
Japan, India, Kazakhstan, Kyrgyzstan, and others.

Since the topic of Tarot's popularity gains the interest of local media and
Tarot content is spreading in social media, it is important to study it from a
sociological perspective. This capstone will also cover several aspects of the
phenomenon of popularity of Tarot cards, trying to draw a picture of general
relationships and interaction between those who do Tarot and post content with
their audience, potential clients. The main research question is: how does
digitization of spirituality and its commercialization affect the popularity of
Tarot cards and trustworthiness?

The research implies studying Tarot in three main aspects: digitalization
of spirituality, its commercialization and trustworthiness. To be able to answer
the main research question, it is important to understand how spirituality and
magical rituals are digitized and commercialized today, which will also cover
the reason behind doing Tarot: whether people do Tarot to make money and
become popular. The other part of the project is based on studying
trustworthiness of Tarot readers, which reveals many aspects of trust: how



people keep their trustworthy image, as well as why people trust Tarot readers,
Tarot content creators, and even Tarot cards in the first place.

Literature Review

Rising popularity of Tarot cards

Tarot cards have a long history, through which, it was transformed from a
deck of playing cards, to a divination tool with occult meaning. Originally cards
with no symbolic and spiritual meaning were used for playing games, but
during secularization in the West, Tarot in contrast became more sacred and
gained its esoteric meaning in Occult Revivals of that time (Farley, 2009). If in
past, Tarot was considered as a tool with too much power that only “selected
few” (Farley, 2009, p. 3), who have enough knowledge and skills, could use,
today accessibility of Tarot cards is valued, and anyone who has time and
resources can buy deck of Tarot cards, and instructions to read and interpret
them (Farley, 2009). Those, who do the reading and interpretation, are called
‘Tarot readers’, what is important in reading Tarot is not only to memorize
symbolic meaning of each card, but working with and trusting your intuition to
see what cards are telling (Gregory, 2018). Since there are those who do the
Tarot readings, there are those who are interested in these readings and rely on
interpretations of Tarot readers, those will be further called ‘clients’. Tarot can
be studied from interactions between these 3 agents, cards, readers and clients,
where clients ask questions from the cards, readers interpret what cards tell
through communication with their clients.

Only on the Chinese platform Bilibili Tarot related content had more than
910 million in 2021 (Fu, Li & Lee, 2022), while total numbers of views in all
platforms around the world are expected to be a lot higher. Numbers of Tarot
related studies also increased, and it started to gain its sociological significance
and interest that it lacked before (Sosteric, 2014, p.358), many studies like those
of Fu, L1 and Lee (2022) and Gregory (2018) address theoretical gaps that were
there because of lack of this sociological perspective on the topic of Tarot. Even
if there is a limited amount of Tarot related literature, it mostly focuses on the
history of Tarot and its meaning, while only few uncover the interactions behind
doing Tarot, commercialization of the field or its digitalization.

Many scholars recognize the rising popularity of Tarot cards, but connect
it to different reasons. Fu, Li and Lee (2022) study the popularity of Tarot
through the concept of ‘techno-cultural domestication’, where Western cultural
practice of doing Tarot was embedded in local techno-cultural space. Interaction
of the audience with Tarot related content created demand for such content, and
thus affected the popularity of Tarot in China. Similar to this, Gregory (2018)
also notes that Tarot became popular because of different content related to it,
starting from books, online forums, websites for Tarot reading, blogs of Tarot



readers and the way audiences actively interact with this content. And what
Gregory (2018) additionally points out is that Tarot is also embedded in online
markets, where readers can offer and sell their services. Variety of online Tarot
related content, and the way it is easier to reach than offline places like psychic
fairs or occult shops also played its role in popularization of Tarot.

However, a completely different approach to explaining the popularity of
Tarot can be seen through studying the way it is used as a decolonizing model,
which can apply to Kazakhstan, due to its historical past as a colony of Russia
and a member of the Soviet Union. In the modern world mind, body and spirit
have separated, while Tarot readings, in contrast, provide an interconnected,
non-hierarchical model of understanding the world and knowing (Greenberg,
2023). According to Greenberg (2023), imagination and interpretations of cards
during tarot reading serve as a valid mode of perception of the world, which is
opposite to the colonial power driven model based on rationalization. The
author describes this imaginary realm, manifested through metaphor and
symbolism, also touching on the aspect of randomness and chance during Tarot
readings, which disrupts control of the reader, opening possibilities for
imagination, interpretation and thinking (Greenberg, 2023). Unlike other
studies, Greenberg’s (2013) research focuses not on how Tarot became popular
through different content, and interaction of people with this content, but why it
is popular - because it is against the colonial way of thinking, and because it
gives opportunities to interpret what you see, and think outside of the power
driven model.

This capstone paper, however, is based on studying Tarot in Kazakhstan.
Lack of literature on Tarot in Kazakhstan can affect the understanding of Tarot
in their cultural context, which is primarily connected with the Soviet historical
past. New age spirituality, including Tarot, is more egocentric and
individualistic (Berghuijs, Bakker, & Pieper, 2013), in contrast to the
collectivistic values of the Soviet period. To participate in spirituality today
people only need access to the internet, all activities can be done individually or
directly with a professional like a Tarot reader. Renunciation of collectivistic
nature, where people used to do many things together, pray together, do rituals
together, and its transition from ‘shared’ and ‘collectivistic’ to more
‘egocentric’ and ‘intimate’ may be a contributing factor in increasing interest
about Tarot and other new forms of spirituality. The lack of resources on Tarot
in this region is also connected with the Soviet past, where divination and
magic were not worthy of studying. Because of which a huge gap in the
literature is present.

Theoretical framewortk.



Tarot is not often studied from a sociological perspective, which creates
gaps in its theoretical and empirical framework (Sosteric, 2014). However,
Sosteric (2014) then proves that Tarot has a much more sociological
significance than it was expected. Symbolism behind Tarot cards is connected
to its history, where it shows lives of Italian elites, social authorities, elite
practice, had icons representing symbols of power, the symbolism changes
when it becomes a tool of religious sects that manage occult authority and then
becomes a tool to imprint elite ideology into consciousness of the masses
(Sosteric, 2014). Tarot can be studied from symbolic interactionism perspective
since Tarot implies interactions between people, it includes interactions of 3
agents, Tarot readers, their clients, and Tarot cards themselves, and in the
digitized world there is interaction of audience and Tarot content creators.Each
digital media user goes under various interactions with content and people that
construct their understanding and meaning of the world around them (Fernback,
2007). Fernback (2007) also points out that the concept of ‘community’ does
not explain all complexities of online interaction, like symbolic interactionism
does.

Digitized or augmented spirituality is a concept of transition of spiritual
practices from offline modes to new digital environments (Kaewkitipong,
Beaunoyer, Ractham & Guitton, 2023). Shift to augmented practices allow
people to easily find spiritual communities that are important for support and
sense of belonging, enhancing the spiritual experience of people
(Kaewkitipong, Beaunoyer, Ractham & Guitton, 2023), and it allows those,
who are interested in Tarot to easily find and engage with Tarot related content
and people. Concept of domestication of religion, discussed by Sered (1988)
through studying Jewish women activities where he analyzes rituals women are
engaged in, discussing how their spirituality 1s affected by different social and
cultural factors. There the concept of domestication of religion is described as
“personalization of religion” and how people adapt their practices in their
personal lives, and worldview (Sered, 1988), showing how religious practices
can be domesticated, and drawing a contrast with domestication of spiritual
practices such as Tarot reading, where domestication implies availability and
accessibility of performing spiritual rituals, that are no longer limited by
‘selected few’ (Farley, 2009).

Methodology

The study implies analysis of digital media content related to Tarot, since
the study focuses on digitalization of spirituality. Digital ethnography, as a
broad term, covers different approaches to studying digital media. When doing
digital ethnography, it is important to rely on Airoldi (2018), where he
highlights that the digital environment is constantly evolving and changing, and



researchers should learn to adapt to it. The author argues that the digital field is
dual, because a lot of social interactions are somewhat stable and bounded to
certain environments and online communities, while most experience of social
media users is made through more fluid environments like feeds, content
aggregators, content based on searched hashtags and words Airoldi (2018).
According to Airoldi (2018) most online interactions happen at more fluid
fields, thus it is relevant to study those by analyzing posts and videos and
interaction of people in comments under those posts in Instagram and Tik tok
social media, and analyzing separate social media pages related to Tarot. Those
fluid fields are chosen by searching relevant hashtags about Tarot reading, like
#Tarot, #TarotCards. Fluid fields tend to change rapidly (Airoldi, 2018), to see
transformation of the field and how trends change within time, it is important to
study data within different time periods, so the research will include half most
recent and half most popular posts and videos with more likes and comments.

Interview is one of the essential methods, and it is important to identify
why selecting an interview as a method is important for the study (Mashuri, et
al., 2022). It addresses previously mentioned gaps such as devaluation of
spirituality with its rising popularity in the digitized world, namely whether
audiences feel that Tarot is less valuable because it became digitized and
reached popularity in social media platforms. Also, it is useful to cover why
people choose to be spirituality workers, through interviewing Tarot readers and
their motivations to work and spiritual self-entrepreneurs.

Research design
This capstone is based on a mixed methods approach, including
qualitative interviews and content analysis
Study of the digital media includes qualitative content analysis of 6 Tarot
related accounts, 3 in Instagram and 3 in Tik tok. To choose accounts I searched
relevant hashtags in social media, like #Tarot #TarotCards #TarotReadings
#Tarotologs (#Tapo #KapteiTapo #Packmansi Tapo #Taposor ), and 3 most
popular and frequently posting accounts were selected for further analysis.
Content analysis is based on several aspects and variables like: Popularity of
account, general content, visuals, commercialization, trustworthiness, and
engagement. This is helpful to find trends and patterns that Tarot content
creators use in making their videos, and in engaging with their audience, which
allows to analyze how concepts of digitization and commercialization of magic
are embedded into their profiles and social interactions.
Qualitative nature of the study implies targeting less number of
participants and focusing on relevant selection of informants. Interviews



included 2 Tarot readers who post content on their social media accounts, 3
former Tarot readers who practiced Tarot in the past, but now only watch social
media content about the cards, and 1 participant who has never done Tarot, but
watches the content and has received tarot reading services. 2/6 interviews were
in person in Astana city, while other 4 interviews were through zoom/telegram
calls. These differences of participants are helpful to make comparisons in the
way people perceive commercialization and digitization of Tarot cards.
Sampling strategy included purposive non-probability sampling focusing on
those who fit the criteria. Participants were recruited through Telegram chats
and Instagram, addressed directly through social media accounts.

Both methods are built in the way to cover gaps of previous research on
the topic of Tarot and to answer the main research question, explaining how
commercialization and digitalization of Tarot is connected with popularity of
Tarot, and identifying trends about implementing trustworthy images. Also, it
allows one to study this from both perspectives: of Tarot readers and their
clients.

The research is feasible in terms of access to sampling population, and in
terms of time available to recruit participants, interview them, code interviews
and analyze obtained data.

Ethical considerations

All participants were instructed about the voluntary nature of their
participaction, and a written consent form was signed. Possible ethical issues
include breach of confidentiality; however, ways to prevent it to the highest
degree possible, through coding personal information of the participants,
ensuring protected access to digital audio files with recorded interviews,
destroying all information about participants in case of voluntary withdrawal.

Analysis strategy

Interviews were transcribed and coded to analyze it using thematic
analysis. The Nvivo app was used to do interview coding. The steps included:
first cycle coding, second cycle coding, thematic analysis and incorporating
theory. Participants were talking about COVID 19 as a period when Tarot
started gaining its popularity, people during lockdown were stressed, they were
isolated and worried about the future, desperate to know if everything will be
alright in the future. This represents initial codes: ‘COVID 19', 'uncertainty
about the future’, ‘tarot as reassurance’, ‘stress’, ‘anxiety’, ‘lockdown
1solation’, “’fear’, ‘need to know the future’. Others mentioned the rise of
TikTok during quarantine, with initial codes: ‘COVID 19°,‘first tarot content’,
‘popularity of tiktok’, ‘social media algorithms’, ‘tarot is interesting’. Second



cycle coding included connecting these initial codes into subtopics like “Tarot
as emotional support”, “Tarot as response to uncertainty”, “Social media
content as diffuser”. They all are subtopics of the broader theme of Tarot
becoming popular during COVID 19. Other themes related to the popularity of
Tarot are related to “supply-demand chain” and “Tarot being interesting”.

Content analysis included analysis of pages based on 6 variables:
popularity of account, general content, visuals, commercialization,
trustworthiness, and engagement. This is helpful to find trends and patterns that
Tarot content creators use in making their videos, and in engaging with their
audience, which allows to analyze how concepts of digitization and
commercialization of magic are embedded into their profiles and social
interactions. Variables and implications of those variables then are incorporated
with exciting literature and theory.

Findings

Popularity of Tarot

Popularity of Tarot is perceived differently by all participants, ideas of
future popularity trends are also different among them. Tarot, according to some
interviewees, started gaining its popularity in 2020-2021 during COVID
pandemics, most of them connect it with TikTok that become popular, and
participant 4 adds that during shut down people were stressed and worried
about their future, that lead to the interest in divination. Participants connect the
rise of Tarot with supply-demand schemes, where interest of people created
demand for the topic of Tarot, and thus led to its spread. However, this demand
might not stay at the same level.

Opinions of participants regarding the future of Tarot popularity are
divided into 3: it will rise, it will stay at the same level, it will decrease. P4
states that “if everything will be fine in the world, [tarot] will not become more
popular [than it is now]”, this is related to Tarot being popular in times of
stress, as it is a tool for reassurance. P2 also thinks that there will not be any
further rise in popularity, and they both agree that the popularity of Tarot can
stay at the same level, without following decrease. This is connected with ‘Tarot
being interesting’, and interesting things cannot vanish, but when reaching its
peak (like Tarot after COVID 19), they cannot become more popular. On the
other hand, participants 1 and 5 think that it will gain more popularity, since
“Tarot hasn t reached its peak” (Participant 1), as a working Tarot reader, P1
shares that currently they receive more and more clients every day, and demand
for the Tarot services did not decrease. Participant 3, however, states that Tarot
popularity will fall due to the rise of numbers of people who practice religion in
Kazakhstan, emphasizing numbers of practicing muslims. Indeed, religion can



be one of the factors that lead to conflict with divination practices. There are no
exact statistics of practicing muslims throughout the years, for 2024 the number
is estimated to be 2.245 million people (AIFC). However, there is an increase in
numbers of muslims in Kazakhstan comparing 2009 and 2021, absolute
numbers rose from 11.2 million to 13.3 million. There is a distinction of
‘practicing’ muslims and a person who counts themself as a ‘muslim’ related to
the following of all religious rules and practices, including 5 time prayer and
living by canons of islam. Since an increase in numbers of overall muslims in
the country, the number of practicing muslims could also be increasing.

Additionally, participants shared their internal conflicts of Tarot practices
and their religious beliefs, and for Participant 4 it was one of the reasons to give
up Tarot reading and consumption of Tarot related content.

Trust

All of the participants understand importance of trust and keeping a
trustworthy image in content and during Tarot reading practices. Participants
find different factors and abilities that lead to trustworthy images of tarot
readers both online and offline. Participant 1, who is a Tarot reader and content
creator, tries to show their personality and their face in their content to gain
trust. Another Tarot content creator, participant 6 thinks that it is important to
show your professionality and knowledge, while showing the face is not that
important. While Participant 1 and 6 are both Tarot content creators, their
content has certain differences: Participant 6 never shares their face, while P1
shows themself all the time. Content of P 6 is based on Tarot cards, their
explanation and general Tarot readings, while P1 also tries to integrate humor
and trends into their content, adapting popular sounds and trends into Tarot
field.

Former Tarot readers like participant 5 tries to gain trust through
changing their intonation and voice to sound professional, participant 3 also
agrees that it is important to have a certain calm intonation, they add that when
Tarot content creator publish videos or any other posts, absence of “clickbaits”
is important for trustworthiness. Participant 3 also pays attention to establishing
connection with the client, and P5 as a client agrees with that. For participant 4
reviews of other people are important, if they see good reviews they see a Tarot
reader as a trustworthy one; for participant 2 reviews are also important, but
they only trust reviews and recommendation of people they know, additionally
they do not trust online tarot readers, they prefer offline face to face sessions.

Commercialization



All participants agree that commercialization of the Tarot sphere is a
normal phenomenon, because all work must be paid. “That is what should be,
because it requires a lot of energy” (participant 4). Many people included the
fact that some clients, mostly close people, do ‘symbolic payment’ or “a cup of
coffee, donation” (participant 3), because what is important is to have “energy
trade” (participant 2, 5). This energy trade can be seen as an engaging
technique that motivates people to contribute to the extent comfortable for
them. This symbolic payment was discussed by all former and current Tarot
readers.

For Participant 1 and 6 commercialization of Tarot is important because
they make money out of that, currently for P1, Tarot services and their blog is a
main source of income, while P6 it is an additional source of income.
Participant 1 shared the way the cost of their services changed with time: when
they had less experience they tried to have a lot of clients with little cost, while
now they prefer to focus on less people, higher cost and better quality.

Digital spirituality

Most of the participants think that commercialization and digitization of
Tarot are the main factors that led to the popularity of Tarot cards, connecting it
with the way media content establishes trends. When there is demand there is
supply, mentioned participants 1, 3, 5, 6; implying that with increasing numbers
of Tarot content, people become more interested in Tarot and more people
become Tarot readers themselves, or their clients. However, participant 2 states
that “if the thing itself is interesting, it will eventually become popular... and
Tarot is interesting”, implying that the fact that Tarot itself is interesting helped
it to become popular. Additionally, overall digitization and digitalization of
spirituality made Tarot more accessible for people: if the person is interested in
Tarot, they can easily find Tarot content with all necessary information, they
can easily access Tarot readers, tools to learn how to do Tarot and nearly
anything related to Tarot.

Participant 1 additionally raised the problem of Tarot popularity and
stated that it would be good to somehow hold the rise of popularity of this
sphere, because people, seeking profit, do tarot reading with the help of Al,
damaging Tarot sphere and trust to other Tarot readers. This breaks the whole
systems of interactions behind Tarot, where certain agents interact with each
other, clients interact with the Tarot reader, Tarot reader interacts with Tarot
cards and interpret it based on their knowledge and experience from other
interactions. Al does not only damage trustworthiness, but the Tarot sphere and
its main point.



Content analysis

There are different types of Tarot content creators, most accounts show
their own faces in the videos and posts (4 out 6), to gain trust, while others post
the Tarot content focusing on cards, without showing themselves. All users who
post online content share links to their telegram channels or websites, those
platforms have all information regarding services that they provide, mainly tarot
readings, and courses on Tarot. In instagram Tarot content creators
commercialize their blogs, through advertising third party goods like Tarot deck
cards, which was absent in TikTok.

Overall, each content creator follows a certain pattern in their posts,
either visual, thematic, or verbal. In Tik tok it is important to use trending
sounds or adapt Tarot content into trends to gain more views and seek more
potential clients. It is important for people to divide their personal and
professional lives in social media posts, however, in instagram content creators
add their personal lives, but only in stories, not in publications on the page.

How Tarot readers show their knowledge and quality of the content play
a vital role in engagement of auditory, not all however, answer back when
auditory is engaging with their content through comments. In tik tok it is
popular to make videos as an answer to a comment, creating connection with
the audience and potentially increasing trustworthiness.

Discussion

6.1 How do Tarot readers keep their trustworthy image and why do
people trust Tarot readers?

It is evident that both Tarot readers, including those who publish content
in social media, and their clients/audience understand that maintaining trust is
important. Participants mention strategies to establish connections when
communicating with a new client, because during first sessions it is possible to
identify if the client trusts them. These identifiers include how open the clients
are, what questions they ask, if they ask to prove the ‘qualifications’ like
certificates, if they intentionally ask questions they already know the answers
to. Even if there are differences in things connected to trustworthy images, and
in the ways Tarot readers themselves maintain this image, both groups can
identify those factors. Maintaining trust, especially online, is important for
Tarot readers to attract more clients, since for some people it is becoming the
main source of income.

Tarot readers use certain strategies to reach more potential clients online,
including engagement with their audience, developing professional image,
using trends and sounds to gain more views. Content creators separate their
personal lives from Tarot content to be compatible in the digital marketplace, as



professional image is one of the trust factors. For those who work as a Tarot
reader, keeping the identity of a Tarot reader is a way to show their
professionalism, as outlined by Gregory (2018) Tarot readers divide their
professional lives from personal ones to keep this trustworthy professional
image. Still, what is ‘professional’ and how a Tarot reader can be professional is
not fully covered. Participants connect knowledge, speech, certificates, reviews
as indicators of professionalism. If a Tarot reader shows that they have
certificates of accomplishing courses on how to do Tarot, it can signify their
professionalism. However, the question is who gives these certificates and
provides these courses? As seen in the analysis of social media pages, Tarot
content creators include links to their Tarot services, and providing Tarot
courses where they teach people how to become a Tarot reader is one of the
options. Thus, learning from people who are already perceived as professionals
with more experience, those who are already popular in social media and have
more followers (about 1M) can be a sign of professionalism.

Interactions between Tarot readers and their clients/audience, as well as
professional portraits play an important role in gaining trust. The audience pays
attention to those things and they value reviews, personal brands and
communication with the readers. Still, outcomes of the study prove that offline
communication of Tarot readers and their clients is important, including
nonverbal ways. Because participants find in person communication and
practices more bonding and trustworthy. This is the way for Tarot clients to
observe how the reader works, how they speak, how they communicate and
how engaged they are. They can be sure that the reader works from their own
knowledge and experience without relying on outside sources, including Al.
Former Tarot readers point out how they change their voices and manner of
speech to sound more professional, as well as creating a non-judging,
supportive atmosphere with a client during Tarot rituals to show that they can
be trusted.

6.2 How and why is Tarot commercialized?

Digitalization led to the transition of spirituality markets into online
modes, where Tarot readers as well as other spirituality workers can offer and
sell their services, this creates change in digital labor, where people should
manage their presence in social media account, by using platform and engaging
with their audience, advertising their services and developing their personal
brands in same cases (Gregory, 2018). It is seen how many tarot content
creators add links to their websites/channels, engage with audiences and show
their presence in media to advertise themselves and their services. And that



corresponds to what Gregory (2018) additionally points out is that Tarot is also
embedded in online markets, where readers can offer and sell their services.

For some Tarot readers, including participants of the study, Tarot is the
main source of income, because of that they try to develop their blogs and
advertise themselves to stand out from their opponents. Commercialization of
the sphere includes services like paid Tarot readings and Tarot teachings at
different prices, but is not limited to that and might also include monetization of
the blog or advertisement of third party products and services in their content,
which is seen mostly in Instagram. Commercialization is connected with
increased interest in this sphere, which created demand, and those who saw an
opportunity to profit from it did it.

Additionally, participants, who work as Tarot readers, shared the ways
they establish prizes for their services. Participant 1 mentions how prizes
changed with her gaining more experience in the field. In the beginning of their
Tarot path, they tried to set lower prices due to lack of experience, people were
attracted to prices and P1 was able to establish her “base of clients” and gain
experience. With time P1 increased their prices after analysis of the market,
looking at prices of other Tarot readings with the same experience and same
‘popularity’ of their blog in social media. Participant 6 also analyzed the
spiritual market to establish prices. Increasing costs for Tarot readings practices
allowed Participant 1 to have less number of clients a day and focus more on
their blog to advertise themself and their services. Additionally their blogs are
the way to gain even more clients and advertising third party goods like Tarot
card decks in the blog, which is seen in Instagram pages of popular and
frequently posting Tarot readers.

6.3 How does commercialization of digitized spirituality affect the
popularity of Tarot cards and trustworthiness?

It is seen how interaction of the audience with Tarot related content
created demand for such content, and thus affected the popularity of Tarot in
China (Fu, Li & Lee, 2022), which is applicable to CIS region as well,
participants connect rise of popularity of Tarot with popularity of TikTok during
COVID19 pandemic, when a lot of content was published. Spiritual practices
became a real full time job for some practitioners, their main source of income,
which can be unstable, because of that Tarot readers feel a need to develop their
skills, intuition, entrepreneurial skills to fit into the market and be able to make
enough profit. (Gregory, 2013). Tarot readers try to maintain not only trust, but
qualities of a professional tarotology. Gregory (2013, 2018) shows how
important it is for spiritual workers to advertise themselves and their personal
brand, offering different services, mainly tarot readings and teaching how to
read tarot. In their blogs tarot readers balance their identities as a spiritual



worker and as an ordinary individual, or try to cut off the 2nd part (Gregory,
2018). Participant 1 shares that it is important for her to divide her personal life
and professional one, that is why she does not post any personal videos to her
Tiktok account, while on instagram people tend to add their personal lives to
instagram stories. This is also seen in TikTok and Instagram accounts of Tarot
readers, where people usually do not mix personal content and professional
content.

Each digital media user goes under various interactions with content and
people that construct their understanding and meaning of the world around them
(Fernback, 2007). This explains why Tarot content creators try to engage with
their audience, the whole Tarot sphere is about interaction between different
agents: Tarot reader and their clients/audience, Tarot reader and Tarot cards,
Tarot audience and Tarot related content. According to Greenberg (2023),
imagination and interpretations of cards during tarot reading serve as a valid
mode of perception of the world, and as a form of interaction can tell about its
agents. Tarot readers try to interpret cards from their own knowledge of
symbols that they learned and dealt with. This experience helps them to develop
over time and become more professional, which is important to gain trust,
increase their content views and engagement. All former and current Tarot
readers agree that it is important to know and learn symbolism behind cards and
the way each card can be interpreted in different situations. Interpretation of the
reader can affect the mind of their client, setting a lens through which they
perceive their future. As participants mention, if a person hears negative
outcomes, he is more likely to set their expectations and thoughts to a more
negative light. Generally, This transition into online modes made spirituality
more available, but also more intimate, Tarot readers try to engage with their
clients individually, creating a comfortable supportive atmosphere, allowing
them to dive into the world of divination alone. Changes in the way Tarot rituals
are performed now can also be a contributing fact to its popularity.

Overall, study outcomes agree that commercialization and digitization of
Tarot led to its rising popularity, however, not every participant thinks that it
will increase, some of participants connect it with contradiction of divination
and religion, while others connect it with the thought of Tarot being used in
hard times like during COVID lockdown.

Conclusion

Commercialization and digitization of Tarot play an important role in the
popularity of Tarot cards. With the increasing number of Tarot related content,
especially when TikTok spread throughout the world, people became more



interested in this topic, creating demand. Demand leads to an increasing number
of suppliers- Tarot readers, for whom it becomes a real full time job and a main
source of income. They develop their social media blogs to reach more
audience and potential clients, using strategies to gain trust.

Since this project was limited in data collection time, it is limited in
number of participants and scale of research. For further analysis it is required
to interview more people and include participant observations, interacting with
Tarot readers in their professional habitat. Expanding the geographical scale of
the research would increase the quality of the project as well.
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Appendix:

Interview Guide English version

You are invited to participate in a study called “The Rising Popularity of Tarot
Cards in the Digitized World: Trust and Commercialization”

The aim of the study is to identify why Tarot cards are becoming popular on
social media and how it is connected with trust to those who perform Tarot as
well as with commercialization and digitalization.

This research is based on qualitative interview methodology, which includes
separate questions for Tarot readers and content creators, and their
audience/clients. The interview will take approximately 20 to 30 minutes to
complete.

The potential risk of participating in this study - the researcher(s) do not
anticipate any risks associated with participating in the study; however the
researcher(s) may not foresee all the risks of participating in this research. Any
information obtained during this study will be kept confidential to the extent
permitted by the law. All efforts, within reason, will be made to keep personal
information of participants in your research record confidential; however total
confidentiality cannot be guaranteed.

No tangible compensation will be given. Results of the research, and its copies
will be available after the study is completed. More information can be obtained
by contacting the research PI.

Participation in this study is strictly voluntary, and if you agree to participate, it
can be withdrawn at any time by any reason without any negative consequences
for the participant.

This interview will have 15 following questions related to popularity,
digitization and commercialization of Tarot, however, it may contain any
additional, elaborating questions.

I want to ask for your consent to conduct this interview. If you agree to give me
your consent, please sign the consent form.

1. How did you become a Tarot reader? (For how long have you been doing
Tarot readings? )

2. How do you usually provide Tarot readings and other Tarot related
services? (What is the setting? How long does 1 service last?How many
clients do you usually have per day, per week?)

3. What are the most common reasons for clients to get Tarot readings?
(What questions do they ask? Do you specialize in certain types of
questions?)

4. What is important in being a Tarot reader? (Do you think Tarot reading
requires special abilities? What are they?)

5. Do you possess such abilities? (How did you acquire these abilities?)



6. How do you keep a trustworthy image? (Do you see when a client is not
trusting you? How? How do keep trustworthy image online? )

7. Do you publish Tarot related content? What is interesting about your
content? (Do you publish it along with personal content? If yes, how do
you keep both your personalities as a Tarot reader and an ordinary
person? Why do you publish certain types of content? )

8. How do you show your strengths [as a Tarot reader] through your
content?

9. Would you still be a Tarot reader, if this sphere were not digitized? Why?

10.1s engagement with your content important for you? Why?

11.Why do you publish Tarot related content? (How do you advertise your
services? Is content creating a main way to gain new clients? Is a
potential income the most important motivator for you to perform Tarot?)

12.Do you find Tarot readings as your main source of income? (How did
you come to commercialize Tarot readings? How did you set prices for
your services?)

13.How do you make yourself stand out from other Tarot readers in the
spiritual market?

14.How do you communicate with your potential clients and audience?
(What is the most important in communicating with clients?)

15.Do you think Tarot is popular? (When and how did you notice it? Why is
it becoming popular?Are digitalization and commercialization of Tarot
one of the main factors? )

Interview guides for clients of Tarot readers

You are invited to participate in a study called “The Rising Popularity of Tarot
Cards in the Digitized World: Trust and Commercialization”

The aim of the study is to identify why Tarot cards are becoming popular on
social media and how it is connected with trust to those who perform Tarot as
well as with commercialization and digitalization.

This research is based on qualitative interview methodology, which includes
separate questions for Tarot readers and content creators, and their
audience/clients. The interview will take approximately 20 to 30 minutes to
complete.

The potential risk of participating in this study - the researcher(s) do not
anticipate any risks associated with participating in the study; however the
researcher(s) may not foresee all the risks of participating in this research. Any
information obtained during this study will be kept confidential to the extent
permitted by the law. All efforts, within reason, will be made to keep personal



information of participants in your research record confidential; however total
confidentiality cannot be guaranteed.

No tangible compensation will be given. Results of the research, and its copies
will be available after the study is completed. More information can be obtained
by contacting the research PI.

Participation in this study is strictly voluntary, and if you agree to participate, it
can be withdrawn at any time by any reason without any negative consequences
for the participant.

This interview will have 14 following questions related to popularity,
digitization and commercialization of Tarot, however, it may contain any
additional, elaborating questions.

I want to ask for your consent to conduct this interview. If you agree to give me
your consent, please sign the consent form.

1. Do you believe in Tarot, magic, superstitions, spirituality?

2. Have you had any Tarot readings? (How many times? Were they paid or
unpaid? What topic was it related to?)

3. At what times and situations do you rely on Tarot readings?

4. Do you think Tarot reading requires special abilities? What are they?
(How do you look for them in people?)

5. What is the image of a trustworthy Tarot reader? (What do you look for
in a Tarot reader?)

6. Do you watch Tarot related content? (In what social media platforms do
you watch it more often? What type of content do you enjoy the most?
Do you search for certain content or do you only watch what you see on
recommendations? Why?)

7. Do you believe in general Tarot readings that you see in your feed?

8. How do you choose whose content to watch? (What are the
characteristics of a Tarot reader or their content that you pay attention
to?)

9. Do you usually engage with Tarot related content? How? (Why do you
engage only with certain types of content?Why does some content
“deserve” your likes, and some doesn’t?)

10.Would you still have an interest in Tarot, if this sphere were not
digitized?

11.Does the content you see persuade you to buy services from a Tarot
reader? (Do you think that is the main motivation of Tarot readers? Do
you think the Tarot sphere is commercialized? Why and what is your
opinion on it?)

12.Have you ever bought any Tarot services? (What were they? What was
your motivation? Would you pay for other Tarot related services?)



13.What made you choose a specific Tarot reader among many other people
in a spiritual market? (What do you pay attention to before buying Tarot
services?)

14.Do you think Tarot is popular? (When and how did you notice it? Why is
it becoming popular? Are digitalization and commercialization of Tarot
one of the main factors? )

Russian version

PyKoBOACTBa 110 MHTEPBbIO I TAPOJIOI0B/cO3/1aTe/ el KOHTeHTa

BpI npurmamess! IpUHATH y4acTUE B UCCIIEIOBAHUM 110/ HA3BaHUEM
«Pactymas momymsipHOCTh KapT Tapo B udpoBOM MUpE: T0BEpUE U
KOMMEpLUAIA3ALD.

I{enp nccenoBaHus — ONPENEINUTD, TOYEMY KapThl Tapo CTaHOBATCS
NOMYJISPHBIMU B COLMAIIBHBIX CETAX U KaK 3TO CBSI3aHO C JOBEPUEM K TEM, KTO
3aHuMaetcs Tapo, a Takke ¢ KoMMeplUManu3anuen 1 nugpoBu3anue Kapr.
OTO0 HCClIeqOBAaHUE OCHOBAHO HA KAYECTBEHHBIX MHTEPBBIO, KOTOPAsk BKIIOYAET
OTIEJIBHBIE BOIIPOCHI I TAPOJIOTOB U CO3JATENIEV KOHTEHTA, a TAKKE UX
ayautopun/kinnenToB. UHTepBbio 3aiiMeT 0koio 20—30 MUHYT.
IloTeHIHAIBHBIM PUCK YYACTHUS B 3TOM MCCIIETOBAHUN — HCCIIEA0OBATENb
(uccrenoBarenu) He OXKUAAIOT KaKUX-JIMOO PUCKOB, CB3AHHBIX C YUYACTHEM B
MCCJIeI0BaHUU; HO UCCIIe0BaTelb (MCCIIeI0OBaTeNIi) MOTYT HE MPEABUACTh BCE
PHUCKH y4yacTHsl B JaHHOM HcciiejoBaHuu. JIro0as nHpopMmanus, noisyyeHHas B
XO0JI€ 3TOTO HUCCIIeIOBAHUS, Oy/IeT XpaHUThCS B TAHE B TOW MEpe, B KAaKOH ATO
pa3pelIeHO 3aKOHOM. bylyT IPUIIOKEHBI BCE Pa3yMHBIE YCUINS JIS
COXpaHeHUs! KOH(UICHIINATBHOCTH JTUYHON HH(POPMAIIMH YIaCTHUKOB BAILIETO
MCCJIEI0BAaHNUS; OTHAKO MOJHAsL KOH(PUAECHIIMATBHOCTh HE MOXKET OBITh
rapaHTUPOBaHa.

Hukaxkoli MaTepuanbHON KOMITIEHCAlMK He OyzieT. Pe3ynbraTsl cciaenoBanus U
UX KOMHUU OyayT JOCTYMHBI IOCIE €ro 3aBepieHus. [{ist 3Toro BaMm HyHO
CBSI3aThCsl C PYKOBOIUTEIIEM IIPOEKTA.

VYyactue B 3TOM HCCIIeI0BaHUH CTPOTO JOOPOBOJIBHOE, U €CJIH Bbl COIVIACHBI Ha
y4acTue, Bbl MOXKETE OTKa3aThCsl OT HETO B JII000€ BpeMmsl 110 J1t000i nmpuinHe
0e3 KaKnX-Tu00 HeraTUBHBIX MOCIEACTBUN U y9aCTHUKA.

DTO UHTEPBbBIO OYZIET COACPKaTh 15 OCHOBHBIX BOMPOCOB, CBSI3AHHBIX C
MOMYJISIPHOCTBIO, IU(PponU3alurend 1 KoMMeplLuanu3anueit Tapo, oqHaKoO OHO
MOXET COJEPKATh JIFOOBIE JOTIOJIHUTENBHBIE, YTOUHSIOIINE BOIPOCHI.

S Xo4y MONPOCHUTH BAIIETO COMIACHS HA MPOBEACHUE 3TOTO MHTEPBbIO. ECiin BB
TOTOBBI JIaTh MHE CBOE COIVIacHe, NoXalyhcTa, MOANUIINTE HopMy
IIACbMEHHOT'O COITIACHSI.



Bonpocer:

l.

Kaxk BbI cranu Taponorom? (Kak 101ro Bel 3aHUMaeTeCh pacKiaiaMu
Tapo?)

Kak BbI 00BIYHO NpOBOAUTE TajlaHus Ha Tapo u Ipyrue yciyru,
ceszanHbIe ¢ Tapo? (KakoBa oocTanoBka? Kak monro miurcs 1 ycmyra?
CKOJIBKO KJIMEHTOB Y BaC OOBIYHO OBIBAET B JICHb, B HEJIEIIO?)

KakoBbl Hanboee pacnpoCcTpaHeHHBIE TPUUUHBI, IO KOTOPBIM KIHEHTHI
oOpamatorcs 3a rananusmu Ha Tapo? (Kakue Bompocsl oHM 3a/1at0T?
CrienManu3upyeTech JIM Bbl Ha ONPEIEICHHBIX TUIIaX BOIIPOCOB?)

. Uto BaxHO 17151 TOTO, 4TOOBI OBITH Taposiorom? (Kak BbI mymaere,

TpeOYIOTCs JTU 0COOBIE CIIOCOOHOCTH s TagaHus Ha Tapo? KakoBbl
OHM? )

Ectb nu y Bac Takue cnocooHoctu? (Kak Bbl mpuoOpenu 3Tu
CIIoCOOHOCTH?)

Kax BbI coxpaHsieTe 3acinykuBaromuii josepust umux? (Bol Bunure,
KOTJIa KJIMEHT BaM He JoBepsieT? Kak? Kak coxpaHuTh 3aciyKHUBarOIINI
JIOBEpUsI UMUK B ceTU?)

Brl myOnukyete KOHTEHT, cBsi3aHHbIN ¢ Tapo? UTo nHTEpeCHOTO B BalieM
koHTeHTe? (BbI myOnukyere ero BMecTe ¢ TM4HbIM KOHTeHTOM? Ecnu na,
TO KaK BbI COXPaHSETE U CBOIO JIMUHOCTH KaK TapoJora, U 0ObIYHOIO
yenoBeka? [louemy Bbl myOnHKyeTe onpeieJIeHHbIE TUITBI KOHTEHTA?)
Kax BbI 1OKa3pIBaeTe CBOU CUJIbHBIC CTOPOHBI [KaK TapoJiora] uepes cBoi
KOHTEHT?

Brl 661 Bee elrie ObLIH TaposioroM, ecitu Obl 3Ta cdepa He Oblia
nuBuiIn3oBana? ITouemy?

10.BaxxHo nu A1 Bac B3auMoieicTBUE ¢ BalinM KoHTeHTOM? [louemy?

11.TIouemy Bbl myOnKMKyeTe KOHTEHT, cBsizaHHbIN ¢ Tapo? (Kak BbI

pekjaMmupyere cBou ycayru? SBisieTcs Jid co3JaHue KOHTEHTa
OCHOBHBIM CITIOCOOOM MPUBJICUCHHS HOBBIX KIMEHTOB? SIBisieTcs u
NOTEHIIMAJILHBIN JOXOJl CAMBIM BaKHBIM MOTHBAaTOPOM JIJIsl Bac
3aHuMarbcest Tapo?)

12.Cuuraere nu Bbl raganus Ha Tapo CBOMM OCHOBHBIM UCTOYHUKOM

noxona? (Kak Bbl mpuIUIA K KOMMepIMaau3auu raganuii Ha Tapo? Kak
Bbl YCTAHABIIMBAETE 1IEHbI HA CBOU yCIIyTU?)

13.Kax BbI BBIAEHSAETECH CPEIN IPYTUX TAPOJIOTOB HA PHIHKE?

14.Kak BBI 00111a€TECH CO CBOMMM IMOTEHIIMATIBLHBIMU KIIMEHTAMU U

aynmutopuei? (Uto sBiseTcsi caMbIM BaKHBIM B OOILIEHUU C KIIMEHTaMU?)

15.Kak BeI nymaere, Tapo nomynsipao? (Koraa u kak BbI 3TO 3aMeTHIIN ?

[ToueMy 3TO CTaHOBUTCS MOMYISAPHBIM? SIBISIFOTCS JTM LU paTA3aIs 1
KoMMepriuanu3amus Tapo oqHIM U3 TIaBHBIX (HaKTOPOB?)



PykoBoacTBa 10 HHTEPBBIO 1151 KJIMEHTOB
Brl npurmamensl IpUHATh y4acTUE B HCCIIEIOBAHUU O] HA3BaHUEM
«Pactymas nomynsipHocTh KapT Tapo B udpoBOM MUpE: T0BEpUE U
KOMMEPLIHAIA3ALU.
Lenp uccnenoBanusi — ONPEEIUTb, IOYEMY KapThl Tapo CTaHOBATCS
MOMYJISIPHBIMU B COIIMAIBHBIX CETSAX U KaK 3TO CBA3aHO C JOBEPUEM K TEM, KTO
3aHumMaetcs Tapo, a Takke ¢ KoMMeplLranu3alre u nugpoBuzanueit Kapr.
DTO ucciaea0oBaHUE OCHOBAHO HA KAYECTBEHHBIX HHTEPBBIO, KOTOPAsl BKIIFOUAET
OTJEJIbHBIE BOIIPOCHI ISl TAPOJIOTOB U CO3/AATEIEN KOHTEHTA, a TAKKE UX
aynmuTopun/KineHToB. MuTepBrio 3aiimeT okono 20—30 MUHYT.
[ToTeHMaNbHBIA PUCK YYAaCTHS B 3TOM HCCIEIOBAHUN — HCCIIE0BATEIb
(uccienoBarenu) He OXKUAAIOT KaKUX-JIMOO PUCKOB, CBA3AHHBIX C YYACTHEM B
MCCJIEeI0BaHNU; HO UCCIIe0BaTelNb (MCCIeI0OBaTeNIN) MOTYT HE MPEABUACTh BCE
PUCKH y4acTHsl B JAHHOM uccienoBanuu. JIrobas nHdopMaiius, noiyyeHHas B
X0JI€ ATOTO UCCIIEI0BaHUs, Oy/IeT XpaHUThCS B TaillHE B TOM Mepe, B KAKOW 3TO
pa3peuieHo 3aKOHOM. bylyT pHiI0’KeHbI BCE pa3yMHBIE YCHIIUS IS
COXpaHEHHS KOH(PHUICHIIMATBHOCTH JUYHON HH(OPMAIINK YIYACTHUKOB BAIIIETO
MCCJIEJIOBAHHUS; OJTHAKO MOJTHAS KOH()UICHIINAIBHOCTh HE MOXKET OBIThH
rapaHTHpOBaHa.
Hukaxkoii MaTepuaibHON KOMITIEHCALMK He OyzieT. Pe3ynbraTsl ucciaenoBaHus U
UX KOMUU OyIyT TOCTYMHBI OCJE €T0 3aBepiieHus. st 3Toro Bam Hy»HO
CBA3aThCA C PYKOBOAUTEIIEM MTPOEKTA.
VYyacTue B 3TOM HCCIIEIOBAaHUHU CTPOTO JOOPOBOIBHOE, U €CITU BbI COIVIACHBI HA
ydacTue, Bbl MOXKETE OTKa3aThCsl OT HETO B JIF000€ BpeMmsl 110 J1to00i nmpuunHe
0e3 KaKux-Tu00 HeraTUBHBIX MOCIEACTBUMN I yYaCTHUKA.
DTO UHTEPBbBIO OyZIET COAECPKATh 15 OCHOBHBIX BOMPOCOB, CBSI3AHHBIX C
NOMYJISIPHOCTBIO, HU(Pponr3aureld 1 KoMMeplLuanu3anue Tapo, oqHaKoO OHO
MOJKET COJIEPKATh JTHOOBIE TOTOJHUTENbHBIC, YTOUHSIOIIUE BOPOCHI.
51 Xxo4y mONPOCUTH BaIlIErO COITIACHs HA MPOBEJICHUE 3TOr0 MHTEPBbIO. Ecu BbI
TOTOBBI J]aTh MHE CBOE€ COIVIACHe, MOXKAIYHCTa, TOAMUIINTE PopMy
MIMCBMEHHOIO COIIACHS.
Bomnpocsr:
1. Bepwure nu BbI B Tapo, maruto, cyeBepusi, JyXOBHOCTb?
2. Jlenanu nu Bam Kakue-nubo raganus Ha kaptax Tapo? (Ckosbko pa3?
[Tnatubie wim 6ecruiatabie? C Kakod TeMOM 3TO OBLIO CBSI3aHO?)
3. B Kakux ciyyasx U CUTyallUsX Bbl [10JIATA€TECh HA FaJJaHNs HAa KapTax
Tapo?
4. Kax Bbl AymMaere, rajianus Ha kaptax Tapo TpeOyroT ocoObIX
cnnocooHocter? Kakue onn? (Kak BbI uilleTe Ux B JMHOAAX?)



5. KaxoB 00pa3 3aciyxuBatoiiero gqosepust Taposiora? (Uto Bbl uiiere B
Taponore?)

6. CMoTpuTE 11 BBl KOHTEHT, CBA3aHHbIN ¢ kKapTamu Tapo? (B kakux
COLIMAJIBHBIX CETSX BBl CMOTpHUTE €ro yamie? Kakoil Tl KOHTEHTa BaM
HpaBUTCA OOJbLIE BCEro?

7. HWiere 1u BBl ONPEAECIEHHBIN KOHTEHT WIM CMOTPUTE TOJIBKO TO, YTO
BUIUTE B pekoMeHaanusax? [louemy?Bepute i1 Bbl B 0011IM€ TaaHKs HA
kaptax Tapo, KOTopble BUIUTE B CBOEH JieHTE?)

8. Kak BbI BbIOMpaeTe, ueit KOHTEHT cMOTpeTh? (KakoBbl XapaKTepucTUKU
Taposnora unu ero KOHTEHTa, Ha KOTOPBIE BBl 0OpaiaeTe BHUMaHue?)

9. Bbl 00BIYHO B3aUMOZICHCTBYETE C KOHTEHTOM, CBSI3aHHBIM C KapTaMu
Tapo? Kak? (IloueMy BbI B3aUMOAEHCTBYETE TOIBKO C ONPEAEICHHBIMA
TAnamMu KOHTeHTa? [loueMy KakOM-TO KOHTEHT «3aCIIy’KUBA€T)» BallIUX
JalKOB, a KAKOWU-TO HET?)

10.Brb1 OB Bee erie nHTEpEcoBaMCh Tapo, eciu Obl 3Ta cepa He Oblia
g pann3oBaHa Kak ceituac?

11.Y6exaeT u BaC KOHTEHT, KOTOPBIM Bbl BUAUTE, OKYIATh YCIYTH Y
taposiora? (Kak Bl 1ymaere, 3T0 iaBHast MOTUBaIUs Taposnoros? Kak
BbI Tymaere, chepa Tapo kommepuuanu3upoBana? [louemy 1 KakoBo
BaIlie MHEHHE 00 3TOM?)

12.TTokynanu 1 Bbl KOrna-HuOynb kakue-noo yenyru Tapo? (Kakumu onun
opun? KakoBa Oblia Baiia MotuBanus? [1naTunu Obl BB 3a IpyTHE
yCIIyTH, CBsi3aHHble ¢ Tapo?)

13.Yro 3acTaBmiio Bac BbIOpATh OIPENIEICHHOIO TApOJIora Cpear MHOXKECTBA
ApYyTUX Joel Ha n1yxoBHOM pbiHKe? (Ha 4to BbI 0Opaiiaere BHUMaHHUE
nepe nokynkout yenyr Tapo?)

14.Kax BbI nymaete, nomnyisipHo i Tapo? (Korga u kak Bbl 3TO 3aMeTHIIN?
[ToueMy OHO CTaHOBUTCA MONYIAPHBIM? SBISIIOTCS M LU panTn3anus u
KoMMepLuanu3aius Tapo oAHUMU U3 TIaBHBIX (DaKTOPOB?)

Observation sheet for digital ethnography

Digital ethnography will include analysis of 6 social media accounts of Tarot
readers who provide different services and publish different types of content, 3
of them from Instagram, and 3 from Tik Tok.

Topics of interest Variables

Popularity of account [ number of followers, number of likes in Tik tok

account, average number of likes and comments on




videos, number of likes and comments under most
popular videos.

General content patterns in content, personal information, personal
content not related to Tarot

Visuals analysis of visuals of the page, pinned posts/videos,
settings of videos, highlights of stories in Instagram.

Commercialization advertisements of their own services, advertisements
of other goods and services, prices for services.

Trustworthiness tools for persuading the audience, showing personal
strengths, presence of any certificates showing
qualification.

Engagement content of comments, engagement of authors with

their audience in comments, engagements directly in
videos, engagement in stories or highlights.

Form of written consent

Written Informed Consent Form

Introduction. You are invited to participate in a research study entitled “The
Rising Popularity of Tarot Cards in the Digitized World: Trust and
Commercialization”

Procedures. The purpose of the research is to investigate the ways of how Tarot
cards are becoming popular on social media and how it is is connected with trust to
those who perform Tarot as well as with commercialization and digitalization of
spirituality through lenses of social interaction between Tarotologs and their
customers both online and in real life. This interview will take approximately 20 to
30 minutes to complete.

Risks. The potential risks of participating in this study are: the researcher(s) do
not anticipate any risks associated with participating in the study; however the
researcher(s) may not foresee all the risks of participating in this research.

Benefits. Anticipated benefits from this study add the potential benefits to
studying Tarot cards



Compensation. No tangible compensation will be given. A copy of the research
results will be available at the conclusion of the study. More information can be
obtained by contacting the research PI.

Confidentiality & Privacy. Any information that is obtained during this study
will be kept confidential to the full extent possible. All efforts, within reason, will
be made to keep your personal information in your research record confidential but
total confidentiality cannot be guaranteed.

By total confidentiality, we mean that the real names, workplaces, and other
personal information of the informant would be hidden and not used in future
publications, reports in other open-access resources.

To the extent possible coded pseudonyms will be used. Access to the digital
audio files of the interviews will be limited to the research team. The
identifying information will be kept separately from the audio and transcripts

of the interviews. All audio files, written materials and transcripts will remain
the property of the research team and will not be used for other purposes
without your additional permission. The audio files will be destroyed if the
consultant withdraws and requests their destruction.

Voluntary Nature of the Study. Participation in this study is strictly voluntary,
and if agreement to participation is given, it can be withdrawn at any time without
prejudice.

Points of Contact. It is understood that should any questions or comments arise
regarding this project, or a research related injury is received, the Principal
Investigator, Edelweiss Azubayeva, +77064076626,
edelweiss.azubayeva@nu.edu.kz should be contacted. Any other questions or
concerns may be addressed to the Nazarbayev University Institutional Research
Ethics Committee, resethics@nu.edu.kz.

Statement of Consent.
I,

9

Give my voluntary consent to participate in this study.
The researchers clearly explained to me the background information and objectives
of the study and what my participation in this study involves.

I understand that my participation in this study is voluntary. I can at any time and
without giving any reasons withdraw my consent, and this will not have any
negative consequences for myself .

I understand that the information collected during this study will be treated
confidentially.

Signature: Date:




Researcher:

Signed Date




IMucbmennas ¢gopma HHGOPMHUPOBAHHOIO COITIACUA

BBenenne. Bbl npurameHbl K y4acTHIO B HCCIEJOBAHUM IOJI Ha3BaHUEM
«Pacrymass monyiasipHocts kapr Tapo B uudpoBom mupe: noBepue u
KOMMePUHAJIN3AI .

IIpouenypnas 4yactb. llenp mccimenoBaHuss — W3y4duTh, Kak KapTel Tapo
CTAHOBATCS NOMNYJISPHBIMM B COLMAJIBHBIX CETAX M KaK 3TO CBS3aHO C
JNOBEPUEM K T€M, KTO 3aHMUMaeTrcs Tapo, a Takke ¢ KOMMEpPUHAIU3ALUEN U
nudpoBU3aLMEN AYXOBHOCTH 4Yepe3 MPHU3MY COLMAIBHOIO B3aMMOAECHCTBUS
MEXK]ly TapOJIOTaMH U CBOMX KJIIMEHTOB KaK OHJIAMH, TAK U B PEAJIbHOW KU3HU.
DT0 uHTEpBbIO 3aiiMeT npuMepHO 20—-30 MUHYT.

Pucku. IloTreHumManpHbIE PHUCKH, CBS3aHHBIE C YYaCTHEM B IIPOEKTE,
BKJIIOYAIOT CJIEYIONIEE:  MCCIeNOoBaTelab (MCCIEIOBATEIN) HE OXUIAIOT
KAKUX-JTUOO PHCKOB, CBSI3aHHBIX C YyYaCTUEM B HCCIEIOBAaHUM;, HO
ucclenoBarenb (MCCIeoBaTeNii) MOTYT HE MPEIBUIETh BCE PUCKH YUacTHs B
JAHHOM U CCIIEJOBAaHUU.

IMosoxkuTEe/IbHBIE CTOPOHBI. [IpeABUAMMBIC TOJIOKUTEIBHBIE ACIIEKTHI
y4acTHs B IAHHOM ITPOEKTE BKJIIOYAOT BKJIaJ B U3y4yeHue Kapt Tapo.

Komnencanus. K coxaneHWio, HUKAaKOM MaTe€pUaIbHOM KOMIICHCALIMU HE
npeanonaraercs. Pe3ynbraThl ucciaeqoBaHUsS MOTYT OBITh JOCTYIHBI MOCIE
3aBeplIeHusl ucclienoBanus. Eciu Bbl XOTUTE 3HATH OOJIbIIE, CBSKUTECH C
PYKOBOIUTETIEM MTPOEKTA.

Kondpuaennuanbuocrb. Jliobas wHbOpManms, TOIy4eHHAs B  XOHE
UCCleNOBaHusA, OydeT HUMeThb cTaryc KoH(uAeHIHMalbHOH.  bBymyT
OPEINPUHATEl BCE pa3yMHBbIE YCHIIWS, YTOOBI COXPaHUTh B TalHE BallH
JUYHbIE JaHHBIE, HO MBI HE MOXEM TapaHTUPOBaThb aOCOIIOTHOU
KOH(UAECHIINATbHOCTH.

[Ton momHON KOH(MUACHIMATILHOCTHIO MBI TOApPa3yMeBaeM, UYTO HACTOSIIHE
MMEHa, MecTa paboThl W Apyras JudHas uHpopmainus uHpopmaropa OyayT
CKPBITHI M HE MCIIOJIb30BaHbl B OyAYIIMX MyONUKALMIX, OTYETAX HA JPYrHX
pecypcax OTKPBITOTO JOCTYIIA.

[lo mMepe BO3MOXHOCTH OyIyT HCHOJIB30BAaThCS  3aKOAMPOBAHHBIC
nceBnoHUMBL.  Jloctynm Kk mu@poBbIM ayauodaiiaM HHTEPBBIO  OyIeT
OTpaHUYEH HCCIEA0BaTeIbCKOM rpymnoit. Mnentuduiupyromas nadopmarius
OyleT XpaHUTHCS OTAEIBHO OT ayAHO3aluceld U CTeHOrpaMM Jompocos. Bee
ayauodaiiabpl, TUCHbMEHHBIE MaTepHalbl W CTEHOTPaMMBbl  OCTaHYTCS
COOCTBEHHOCTBIO MCCIIEIOBATEIBCKON TPYMIBI U HE OyIYyT HCIOIB30BaThCS
JUIA IPYTHX 1iefiell 0e3 Balllero JOMOTHUTEIBHOTO paspenieHus. Aynnodaiiibt
OyAyT yHHUYTOXEHBI, €CIM YyYaCTHHUK OTKaXeTcs u MoTpedyer ux
YHUYTOXKCHHUSI.



J100OpOBOIbHBIN XapaKTep MCCIeI0BAHUS. YUacTHE B ATOM HCCIIEAOBaHUU
SBIISIETCSL CTPOTO JOOPOBOJBHBIM, M Jak€ €CIM BHl JalM CcOIlacue Ha
ydacTHe, BBl OCTaBJseTe 32 CO0OW MmpaBo OECIOCIENCTBEHHO OTO3BAaTh CBOEC
ydacTue B J11000e BpeMs.

KonrakrHoe Jsmumo. Ilpenmonaraercs, 4YTo B cllyda€ BO3HUKHOBEHUS
KaKuX-THOO BOIMPOCOB WJIM HEOOXOJUMOCTH OCTaBUTh KOMMEHTapH
OTHOCUTEJIBHO 3TOT0 IPOEKTa, WIM B CIy4ae HOJYyYEHHS KaKOro-imbo
yiiep0a, CBSI3AHHOTO C JAHHBIM HMCCIIEJOBAaHUEM, BBl JOJKHBI CBSI3ATHCA C
pykoBonuTeneM — mpoekta:  AsybaeBa  OpenbBeiic, +77064076626,
edelweiss.azubayeva@nu.edu.kz

[To m00bIM apyrum Bompocam oOpaiaidtech B KOMUTET MHCTUTYLIMOHATIBHOM
uccnenoBarenbckoit 3Tk Hazap6aeB YuuBepcutera: resethics@nu.edu.kz.

YnocroBepeHue corjiacus.
A,

JJAI0 MOE€ COIJJaCM€ Ha Yy4YacTHE B MCCIECIOBaHUMU.
UccnenoBarenu sicHbIM 00pa3oM OOBSICHWIM MHE 0a30BYH0 HH(POPMAIUIO U
LEI JAHHOTO HCCIEAOBAHMS, a TAaKXE BO3MOXKHBIE ITOCJIEICTBHS MOEIrO
Y4aCTHS.

Sl moHMMaro, 4YTO MO€ y4yacTHue ABIsETCS JOOPOBOIbHBIM. B 1m000i1 MOMEHT
0e3 00bsICHEHHUsI PUYHUH 51 MOTY OTO3BaTh CBOE COMIACHUE, U 3TO HE MOBJICYET
HUKAKUX OTPULATENbHBIX MOCIEACTBUI 1JI1 MEHS JIUYHO.

S nonumaro, uro uHdopmanus, cooOpaHHas B XOA€ JaHHOTO HCCIICOBaHUS,
OyIeT UMETh CTaTyC KOHPHUACHIIMAIbHOM.

IHoanuce: Jara:

HccaenoBarenn:

[Toamuce: Jara:




Recruiting message:

Dear ...,

I am Edelweiss Azubayeva, senior Sociology student at Nazarbayev University,
Astana. | am writing to find out if you would like to take part in an interview
for a capstone research project on the topic of the popularity of Tarot cards.
This project aims to investigate the ways of how Tarot cards are becoming
popular on social media and how it is connected with trust to those who
perform Tarot as well as with commercialization and digitalization of Tarot
cards.

Participation is voluntarily and fully anonymous. Interview takes 20 to 30
minutes to complete in online format or in offline format in Astana. Please let
me know if you are interested

YBaxxaemblii(-as) ...,

51, AzybaeBa DnenbBeiic, CTyIeHT nocienHero kypca Hazapbaesa
VYHuBepcuteTa B ropojic AcTaHa, MUIy Bam, 4TOObI y3HATh HE XOTEIH ObI BBI
MPUHSATH y4acTHE B MHTEPBBIO JIJIST MCCIIEIOBATENLCKOM pabOThl HA TEMY
nomysipHOCcTH KapT Tapo. [IpoekT HalleneH Ha UcclieIOBaHUE TOT0, KaK KapThl
Tapo cTaHOBSITCS MOMYJIAPHBIMHU B COIIMAIBHBIX CETSIX M KaK 3TO CBSI3aHO C
JOBEPUEM K T€M, KTO UCIIONB3yeT Tapo, a TakKe C KOMMepIuaIn3aiuei u
uudpanuzanueit kapt Tapo.

VYyacTtre 106poBOJIbHOE U MOJHOCTHIO aHOHUMHOE. HTepBhIo 3anumaet 20-30
MUHYT U MOXET OBbITh B hopMaTe oHJaiH 100 B oduiaiiH (hopmare B ropojie
Acrtana. [ToxanyiicTe gaiiTe 3HaTh €CJIM Bbl 3aUHTEPECOBAHBI.
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